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The Plan M

The ITA had organised a B2B programme in 11 locations in 2012 & 2013.
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Taking suggestions of the Trade, ITA organised two B2C tea carnivals
namely “CHAI HO JAYE” in Gurgaon & Ahmedabad in 2014 in
collaboration with the Tea Board of India.

Following this ITA decided to take forward the Tea Promotion campaign to
a more micro level to the Youth segment through a B2Y (Business to
Youth) Tea Carnival.

India is the second largest producer of black tea in the world. The
beverage competes with a wide range of other beverages available to the
Youth. Through this carnival, ITA intended to redefine the experience of
drinking Tea.

B2Y intended to unveil the magnificent world of tea — the types, rich
history, cultural nuances and preparation styles to Youth. It is an attempt
to make Tea ‘cool’ with various ‘lifestyle’ connotations associated with it



Objective

 Primary Objective — To ‘package’ the tea
experience to make it a more contemporary,
relevant, aspirational beverage of choice to the

Youth.

« Secondary Objective — To create awareness
about the Indian Tea, showcasing various types
of tea.
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A Technical Committee was formed under the supervision of the National
Committee involving ITA member companies, industry leaders, leading
broker, etc as follows :

* Mr. Vikram Singh Gulia — Goodricke Group Ltd

* Mr. Arijit Dasgupta — J Thomas & Company Pvt Ltd
* Mr. Ritwik Palchoudhuri — Mcleod Russel India Ltd

* Ms. Aditi Nathani — Goodricke Group Ltd

* Mr. S Patra — Indian Tea Association

 Mr. Gautam Bhalla — Promotion Advisor

After several rounds of discussions with some leading marketing agencies
the Technical Committee selected M/s Entertainment Network India Ltd
(Radio Mirchi) as the Event Manager for the 15t phase of B2Y activity.

It was decided to cover certain college festivals in different cities in the
1st Phase of B2Y.



Activity Schedule — February to April 2015

Sl City Venue Activity Duration
1 | Noida Amity Institute of 12t — 14" February
Biotechnology
2 | Chandigarh | Govt. Medical College 20t & 21st February
3 | Delhi Venkateshwar College 24t & 25" February
4 | Delhi Hindu College 27t & 28™ February
5 | Delhi Shri Ram College of 2nd & 3'd March
Commerce
6 | Chandigarh | Chitkara University 26t & 27t March
7 | Kolkata Oberoi Grand Hotel at 8th April
India Tea Trade Dinner
8 | Kolkata Jadavpur University 28t — 30t April




college

Activity Report

Fest Name

College Profile
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Footfalls
in B2Y

Amity Institute, Noida | Amity Youth | One of the leading group of private 40,000
Fest educational institutions in India (approx)
Govt. Medical Euphoria One of the best Medical Colleges in 12,000
College, Chandigarh 2015 India. (approx)
Venkateshwar Nexus 2015 | A most prominent College which offers a 40,000
College, Delhi wide range of University and add on (approx)
courses
Hindu College, Delhi Mecca 2015 | A premier institution very much sought 35,000
after by students. (approx)
SRCC, Delhi Crossroads | Shri Ram College of Commerce 25,000
2015 continues to remain a dream destination (approx)
for many youngsters of India
Chitkara University, Explore 2015 | Chitkara University — one of the best 35,000
Chandigarh universities in Punjab (approx)
Jadavpur University, Sanskriti A premier Institution in Kolkata offering 55,000
Kolkata 2015 various disciplines with distinction (approx)
Oberoi Grand Hotel ITTD 2015 | A leading 5* hotel in Kolkata. 500

(approx)

Q’k ASSO




Activities of B2Y \I/

Chai Ho Jaye kiosk served two types of Teas :
o Hot Tea - From various region

o Iced Tea with many innovative Tea Mocktails

Various types of Games like Dart Board, Selfie Contest, Memory Game,
Debate, Sports etc were played to engage and encourage students

Renowned RJ from Radio Mirchi interacted with students who took

photograph with their favorite RJ and posted the same in “Chai Ho Jaye”
Facebook Page ......cccvvnennnnenn,

Signing, Dancing on Tea theme. A group of dancers in Tea Costume
performed on the stage with Chai song (Flash Mob Dance)

Collation of reaction / feedback from students about their experience

Various giveaways (Like — “Chai Ho Jaye” branded Fridge Magnets, leaflets,
Tea Hampers, etc) were handed over to the participating students

Social Media engagement and promotion of the activities through Radio



Radio Promotion
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Radio Station

adio Mirchi in its regional FM channel played jingles for each B2Y
activity for 2 days prior to & 3 days during event in local language
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Radio Mirchi Jalandhar

Event Covered

Radio Mirchi Delhi

Amity Institute

Radio Mirchi Delhi

Govt Medical College

Radio Mirchi Delhi

Venkateshwar College

Radio Mirchi Delhi

Hindu College

Radio Mirchi Jalandhar

Sri Ram College of Commerce

Radio Mirchi Kolkata

Chitkara University

Jadavpur University




Chai Ho Jaye Kiosk Set Up s




Students gathered at the “Chai Ho
Jaye” kiosk

Maximum crowd experienced during
evening time.....

RJ interacting with students / visitors

s




‘Chai’ Sampling Report

Amity Institute 3365 673 2692
Govt. Medical 1402 504 898

College

Venkateshwar 3793 748 3045
College

Hindu College 2519 588 1931
Shri Ram College 1851 534 1317
of Commerce

Chitkara University 3700 722 2978
ITTD at Oberoi 575 200 375

Grand Hotel

Jadavpur 2734 389 2345
University

Total 19939 4538 15581




Tea Sampling

ICED TEA : Tea Mocktalils

PEPPERMINT GREEN COOLER

Green Tea with Pepperminty Refreshing After-taste

CTC EAST MEETS WEST
A Spicy Blend of Kokum Berry Extract from Western Ghats & CTC Tea

DARJEELING HONEY COOLER

The famous Darjeeling tea in a Sweet Sour Honey Flavor Mix

‘UN’'ORTHODOX MOJITO

The long leaf Orthodox Tea served the popular Mojito Style

Students loved the flavor

HOT TEA : and taste of tea mocktails
and appreciated the effort of

DHABA / MASALA CHAI B2Y Chai Ho Jaye campaign




* Tea Mocktails Recipes *

PEPPERMINT GREEN COOLER

Glass : Collins / Tall Glass
Green Tea : 150 ml

Lime Juice : 15 ml

Sugar Syrap : 22 ml
Peppermint Powder : A Pinch
Cube Ice

Garnish : Polo

CTC EAST MEETS WEST

Glass: Collins / Tall Glass
CTC : 150 ml

Lime Juice : 15 ml

Kokum Syrap : 45 ml
Black Salt : Half Teaspoon
Cube Ice

Garnish : Orange Slice
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DARJEELING HONEY COOLER

Glass : Collins / Tall Glass
Brewed Darjeeling Tea : 150 ml
Lime Juice : 15 ml

Honey : 25 ml

Caster Sugar

Cube Ice

Garnish : Orange Slice

‘UN'ORTHODOX MOJITO

Glass: Collins / Tall Glass
Orthodox Brewed Tea: 150 ml
Lemon Wedges : 3

Mint Leaves : 10-12

Sugar Syrup

Cube Ice

Garnish : Mint Spring
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Tea Cocktalls N\

GREEN VODKA COOLER Both Tea Mocktails &Cocktalls

- (Green Tea Vodka based Cocktail) were served at the Oberoi
Grand Hotel Kolkata..

ORTHODOX MOJITO
- (Orthodox Tea Rum Based Cocktail)

WEST MEETS EAST
- (CTC Tea Vodka Based Cooler)

DARJEELING HEIGHTS Guests loved the flavor

— (Darjeeling Tea Rum Based Cocktail) and taste of tea mocktails
served at the India Tea

TEA L|QUEUR Trade Dinner Venue

— (CTC Tea Whiskey Based After Dinner Drink)



* Tea Cocktails Recipes *

GREEN VODKA COOLER

ORTHODOX MQOJITO

Glass: COLLINS GLASS
GREEN TEA BREW: 150 ml

VODKA: 45 ML

MINT LEAVES: FINGER FULL

LEMON JUICE: 15 ml
SUGAR SYRUP: 25 ml|
ICE CUBES

GARNISH: POLO RING

Glass: COLLINS GLASS
ORTHODOX TEA BREW: 150 ml
WHITE RUM: 45 ML

LIME JUICE: 15 ml

SUGAR SYRUP: 25 ml

LEMON WEDGES: 3

MINT LEAVES: FINGER FULL
ICE CUBES

WEST MEETS EAST

Glass: COLLINS GLASS
CTC TEA BREW: 150 ml|
VODKA: 45 ML

BLACK SALT: 1/4 tea spoon
COCUM SYRUP: 30 ml
LIME JUICE: 15 ml

SUGAR SYRUP: 15 ml

ICE CUBES

ORANGE SLICE: GARNISH

«gh ASSO

g

0

NoTieY

%

e®



* Tea Cocktails Recipes *

DARJEELING HEIGHTS

Glass: COLLINS GLASS
DARJEELING TEA BREW: 100 ml|
VODKA / RUM: 45 ML

HONEY: 25 ml

LIME JUICE: 15 ml

CASTOR SUGAR: 1/4 Tea spoon
ICE CUBES

ORANGE SLICE: GARNISH
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TEA LIQUEUR

STRONG CTC TEA BREW: 250 ML
WHISKY: 180 ml

CONDENSED MILK: 200 ML
GRATED NUTMEG: 1

HERSHEY'S CHOCOLATE
SYRUP: 100 ML

ICE CUBES

FULL CREAM: 50 ml












The Flash ‘Tea’ Mob

A very encouraging effect of Music &
Dance on the Youth making the event
more entertaining.

An unique song on ‘Tea’ was lyricked
for a Flash Mob of young dancers
dressed in Tea leaves & danced on
the “Chai Ho Jaye” stage

Flash Mob received very good response from the audience



Chai Ho Jaye @ The Oberoi Grand Hotel, Kolkata ¥

India Tea Trade Dinner 2015

Ind|a Tea Trade Dinner (ITTD), an signature event, brings together all
. segments of the Tea Industry and Trade in India and overseas to facilitate
« exchange of views at the onset of the tea production season.

EA prototype model of B2Y Chai Ho Jaye was placed at the Oberoi Grand Hotel
* Kolkata on 8th April 2015 at the ITTD and served tea Cocktails & Mocktails to

. the particpants.



Compliments from Students / Visitors \g:
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Students appreciated the idea, sipped tea mocktails and gave their
comments ....
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B2Y team to come each year with such an
ACTIVITY




Social Media - Digital Visibility

;’\(f The total likes of the page is increasing by each activity

Chal Geren =
Ho Jaye goSHN
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Posts to Page

m Pintu Kumar » Chal Ho Jaye

Chai ho jaye



u Sidhant Kumar ~ Chai Ho Jaye E@Kg
B Dr.Ashok K.Taneja  Chai Ho Jaye
- I

Chai ho 10 asie Chill iasie.... ;-
18 November RS )

| wish to put up a stall for "Chai Ho jaaye" at

Gurgaon Drs conference.Contact me.M:
8800691400

e _
wamiment

H Pooja Girdhar - Chai Ho Jaye

20 January ol Like

Hello.

| wanted to buy green tea..please let me
know How can | purchase it.

@ Like W Commenfs 2 Eé?t§§ﬂ8w how much

‘0 people have liked the kiosks™
' quality & way of sampling™
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m Mahua Mukherjee Ghosh » Chai Ho Jaye

Couldnt stop myself from writing a feedback.... Communication Teacher
in her rolet

5

| Ek Cup Chai
'"Ho Jaye ??

e AN

w Mahua Mukherjee Ghosh » Chal Ho Jaye
—dh ’ i : :

A lot happened with me @ d JU chai ho jaye. Winning a prize

“+ Rajesh Das added a ne
- with Subrata Khetri and
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EK cup chai.. ho jaye vai...

Like

Comment: Share

photo to Chal Ho Jaye's
2 others




Print Media Coverage

» The Economic Times on 12 /02 /2015 ]

» The Telegraph on 27 /04 / 2015 I
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> Anandabazar Patrika on 26 / 04/ 2015
N\

N

> Times of Indiaon 25/04 / 2015
_—_ —————eennnonononon _—mm— . ._—_—_—,————eeeeeeeeeeee

I » Business Standard on 25/04 / 2015 l
I » The Telegraph on 24/ 05/ 2015 I
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The Indian Tea Association
(ITA) in consultation with the

Cilai Holaye phase | nearing completion

campaign ITA has participated
at 6 College Fests since

tea promotion campaign
aimed at making tea the most

Through this carnival, ITA is
unveiling the world of tea -

Tea Board has initiated a B2Y February 2015. The last event popular/ preferred beverage types, rich history, cultural
(Business to Youth) teacarnival in this chain will be at amongst the youth. While nuances and preparation sty-
targeting the youth segment Jadavpur University, Kolkata India is the second largest pro- les, It is an attempt to make tea

through Chai Ho Jaye cam-

at its Fest “Sanskrity” over 28th

ducer of tea worldwide, its per-

‘cool’ and have various ‘lifes-

. - to 30th April , 2015. ception amongst the younger tyle’ connotations associated
In the 1st Phase of the B2Y Chai Ho Jaye is a generic  generation is very limited. withit. BS REPORTER



Coverage Snaps __

The Telegraph

//leaplan
to win
over youth

digarh since February
The last carnival will be held
at Jadavpur University in Cal-
cutta froen Apeil 22.3),

Tea has not been as papu.
lar &moeng the yeuth &3 coffes,

The per capita tea con.
sumpdion in India is aronnd
W0 = annuslly far below
couniries such as Ireland (1.50
%2). Russia (1 kg), Chile (1.2¢
kg), Turkey (2 kg), Bgypt (1.15
Kz) and Pakistan (1.1 kg),

Fowever, the production of
ﬂ'e.bm has been an the rise
mainly becawss of an in.
créased comtribution from
small growers.

"We want to connect with
the consumers. Youth sccount
far around 30 per cent of the
population. So, unless we at.
tract this segmens, we cannot
srom.” sasd Sujit Patra, addi-
lhomal sacretary of the ITA /
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Kolkata: In order to Promote
tea among youth, Indian Tea
Asso_cxation (ITA) will be con-
ducting “‘Chai Ho Jaye' cam-

paignon Jadavpur Universi . :
campus coinciding with 12; Times of India

annual students’ fest “San-
skrity™ on April 28-30. 2015.

".Dq bring alive the culture
of drinking tea and its differ-
ent ways of consumption, the
premier tea producers’ body
in assoclation with Radio Mir-
chi will organise various ac-
tivities like interaction with
thg college students, sam-
pling‘showcasing  various
fvpes of Indian reas, tea mock-

mob dance, etc. T
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Leanings from B2Y Ql/

> Iced teas in the different flavours were a great hit as
consumers were more willing to experiment

» Most consumers had very limited knowledge of the variety
of Indian tea but were very willing to learn

like Flash Mob which received very good response from the
students

» Youth are ready to experiment for innovations such as tea
mocktails with ice

» Changed the perception of tea as a drink for only old
people & converted it as a hip drink

L> Make the occasion attractive to Youth with exciting events J




Thank You ...




